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Corporate Social Responsibility and Activities
through Eco-friendly Packaging

Minjeong Kim and Kangdae Lee*

Department of Packaging, Yonsei University, Wonju 220-710, Korea

Abstract Due to increasing consume market, corporate social responsibility and activity have been required to increase
also. Corporate social responsibility is defined self-regulation for public profit such as dignity of human and eco-friendly
contrary to it focus on making profit first before. In this study, promoting awareness the need for eco-friendly packaging
by divided corporate and consumer and introducing the concept of corporate social responsibility. In addition investigated
case analysis of domestic and foreign companies's activities of eco-friendly packaging currently. Based on this, proposed
the reason that companies should do eco-friendly packaging for fulfill companies do their social responsibility.
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Fig. 1. Carroll's CSR pyramid.
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Table 1. Definition of the corporate social responsibility terms by international organizations
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Fig. 2. Classification of economic, legal, charity responsibility.

Table 2. “Packaging 7R” presented at the Wal-Mart
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Table 3. Packaging reduction efforts of LG Household & Health Care
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