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Abstract

This study were conducted to reveal the awareness and competitiveness of Korean packaging industry
in information technology(IT) and e-commerce. For the survey, 114 sample companies were selected
representing all packaging materials, equipment and systems, institutes, consulting and trading companies.
The trained interviewers spoke to the respondents who were at the position of packaging research and
development and were considered knowledgeable about the level of IT in the company. The collected
data were analyze in three major categories: IT fundamentals, usages, and company policy.

From the results, packaging suppliers were at the very low level of IT fundamentals and uses
compared to those of packaging users. The gap between packaging suppliers and users that access the
Internet was seriously wide, and this trend was generally due to different size of company. Packaging

suppliers were still at the basic level of information-oriented working environment.
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 Variables s Variables
male %0 79.6 Less than 1 year 19 168
Gender
female 3 204 Working 1 - 2 years 30 265
20 -2 50 ) Experience 3 - 4 years 19 168
0.3 % ) More than 5 years 45 398
. 48 Less than 10 0w
Age 40 - 49 24 N2 Sales 10 - 100 20 202
50 - 59 10 83 (100 Million Won) 100 - 1000 18 182
More than 1000 1 2
60 < 1 9 %% ECompleted middle school or less 1 9
Users n 184 Completed high school or less 17 155
Suppliers 69 €05 Education Completed Junior College or less ) 264
Category st Completed Bachelor’s degree or less ) 473
mstitutes 18 158 Some Graduate or more 1 100
Consulting & Trading 6 53 Less than 1,(XX),(XI) 23 2%5
Paper products 27 37 1,010,000 - 1,500,000 23 %5
. Monthly Inc
Plastics ¥ 98 (Vgon) 1510000 - 2000000 U,
Food & living 10 88 2,010,000 - 2,500,000 1 149
Sub- Electronics -6 53 Over 2,500,000 15 160
Category  Other materials 12 105 : Worker 1 04
Consulting & Trading 6 53 Assistant Manager 2 193
Position Manager 1 96
Jouirrals 3 26 Seiner Manager 3 26

Institutes 16 140 Owner / CEO 3 2.1
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Table 2. Percent of Packaging Companies in Korea with a Computer and Internet Access.

More than 1 computer for a worker 80

70.8 ] 78 68.4

1 computer for 2 workers 21 18.6 18 15.8
1 computer for 3 to 5 workers 6 53 9 79
1 computer for more than 6 workers 5 44 5 44
None 1 9 4 35
Total 113 100.0 114 100.0

Table 3. Percent of Packaging Companies in Korea with Internet Access by Different Company types.

" Freq. T 1

0 0 0 2

Users  porcent 95.2% 48% 0% 0% 0%  1000%
Suppliers Freq. 37 15 8 5 4 69
Percent 53.6% 21.7% 11.6% 7.2% 58% 100.0%

. Freq. 16 2 0 0 0 18
Institutes b cent 889% 111% 0% % 0% 1000%
Consulting Freq. 5 0 1 0 0 6
& Trading  Percent 83.3% 0% 16.7% 0% 0% 100.0%
Total Freq. 78 18 9 5 4 114
Percent 68.4% 15.8% 7.9% 44% 35% 100.0%
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Table 4. Percent of Korean Packaging Compa-
nies with Their Own E-mail System
and Website.

E-mall System: - - - Website

Frequenaes cent Fréq'ﬂénciiés, Percent
Yes — s ol pee
No 30 303 40 351
Total 99 100.0 114 100.0
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Table 5. Percent of Korean Packaging Compa-
nies with A Website By Annual Sales.

Annual Sales L Webslte S

..... L rotal
(00 Millon Won)  Yes  No
Frequencies 19 21 40
Less than 10
Percent 475% 52.5% 100.0%
Frequencies 8 12 20
10 - 100
Percent 40.0% 60.0% 100.0%
Frequencies 16 2 18
100 - 1000
o Percent 88.9% 11.1% 100.0%
Frequencies 20 1 21
More than 1000
Percent 95.2% 4.8% 100.0%
Frequencies 63 36 99
Total
Percent 63.6% 36.4% 100.0%

H AFEAHe] 49 90.5%7F B ~E S 233 Qle
o e #4714 Az 9 1A T8 @A 38.7%,
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Table 6. Percent of Korean Packaging Compa-

nies with A Firewall System.

Frewil S
Comp._y Type i Total
Frequenc1es 19 2 21
Users
Percent 90.5% 95% 100.0%
i Frequencies 24 38 62
Suppliers
Percent 387% 61.3% 100.0%
Frequencies 4 13 17
Institutes
Percent 235% 765% 100.0%
Consulting & Frequencies 2 4 6
Trading Percent 333% 66.7% 100.0%
Frequencies 49 57 106
Total
Percent 462% 53.8% 100.0%
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Table 7. Total Working Hours Using Computer
and Internet Daily.

Never 5 | 45 17 153 |

Less than one hour 6 54 7 243
1 to 2 hours 12 107 19 171
2 to 5 hours R 286 pi] 189
More than 5 hours P 188 14 126
Almost every hour 36 321 13 117

Total 12 100.0 111 100.0
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t}.(Table 8) 29 F AAGAYA dg vFTS ARGAY LR
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Table 8. Usefulness of Computers for Korean Packagmg Companies by Annual Sales.

Annual Sales(lOO Million Won) Very Low - Llow  Medium ’-3 ngh  Very High - 5
Frequencies 8 4 4 13 7 36
Less than 10
Percent 22.2% 11.1% 11.1% 36.1% 19.4% 100.0%
Frequencies 4 1 4 7 3 19
10 - 100
Percent 21.1% 53% 21.1% 36.8% 15.8% 100.0%
Frequencies 3 3 8 2 2 18
100 - 1000 .
Percent 16.7% 16.7% 44.4% 11.1% 11.1% 100.0%
Frequencies 4 0 2 2 11 19
More than 1000
Percent 21.1% 0% 10.5% 105% 57.9% 100.0%
Frequencies 19 8 18 24 23 92
Total

Percent 20.7% 87% 19.6% 26.1% 25.0% 100.0%
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Table 9. Usefulness of Internet for Data Mmmg in Korean Packagmg Companies by Company Type.

yType  Veylow  Low = Very High  Total
Frequencies 0 1 1 5 13 20
Users
Percent 0% 5.0% 50% 25.0% 65.0% 100.0%
) Frequencies 8 9 15 16 19 67
Suppliers
Percent 119% 13.4% 22.4% 23.9% 28.4% 100.0%
) Frequencies 1 2 1 1 12 17
Institutes
Percent 59% 11.8% 5.9% 5.9% 70.6% 100.0%
Consulting & Frequencies 0 1 1 0 4 6
Trading Percent 0% 16.7% 16.7% 0% 66.7% 100.0%
Total Frequencies 9 13 18 22 48 110
o
Percent 82% 11.8% 16.4% 20.0% 43.6% 100.0%

Table 10. Usefulness of Internet for Customer Satisfaction in Korean Packaging Companies by Com-

pany Type.

Frequencies 4 2 1 6

Users

Percent 19.0% 9.5% 48% 28.6% 38.1% 100.0%

Frequencies 15 1 27 8 5 66
Suppliers

Percent 227% 16.7% 40.9% 121% 7.6% 100.0%

Frequencies 1 4 3 1 3 12
Institutes

Percent 8.3% 33.3% 25.0% 8.3% 25.0% 100.0%
Consulting & Frequencies 1 0 1 1 3 6
Trading Percent 16.7% 0% 16.7% 16.7% 50.0% 100.0%

Frequencies 21 17 32 16 19 105
Total

Percent 20.0% 16.2% 305% 15.2% 18.1% 100.0%

Table 11. Effect on Usefulness of Computer for Finance in Korean Packagmg Compames by Website.

Frequencies 16 4 8 9 35 72

Yes
Percent 222% 5.6% 11.1% 12.5% 48.6% 100.0%
Frequencies 9 4 13 6 7 39
No
Percent , 23.1% 10.3% 33.3% 15.4% 17.9% 100.0%
Frequencies 25 8 21 15 42 111
Total

Percent 22.5% 72% 18.9% 13.5% 37.8% 100.0%
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Table 12. Effect on Usefulness of Computer for Product Development in Korean Packaging Companies

by Website.

Wébsité H Very Low: Low Medium High Very_Hi:gh' o Total -
Yes Frequencies 15 3 11 16 22 67
Percent 22.4% 4.5% 16.4% 23.9% 32.8% 100.0%
Frequencies 4 9 12 2 9 36
No Percent 11.1% 25.0% 33.3% 5.6% 25.0% 100.0%
Total Frequencies 19 12 23 18 31 103
Percent 18.4% 11.7% 22.3% 17.5% 30.1% 100.0%

Table 13. Effect on

Usefulness of Computer for Production

in Korean Packaging Companies by

Website.
Website Very Low  Low Medium High  Very High  Total
Yes Frequencies 17 8 14 9 17 65
Percent 26.2% 12.3% 21.5% 13.8% 26.2% 100.0%
No Frequencies 7 0.0% 5 16 7 35
Percent 20.0% 0.0% 14.3% 45.7% 20.0% 100.0%
Total Frequencies 24 8 19 25 24 100
Percent 24.0% 8.0% 19.0% 25.0% 24.0% 100.0%
Qe BE Aug sllse B Aol vdehpd  EMIAE AN dAB AT Ao AN
0 aumoz TaolAE ned QA AEE & o2 ATaAt: QAL 36.4%, Tl fAE
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= sto] ofx AAAAY 5

AE A= AFIA, AFNE, AFAE S A
o] AFEY FEE/} H{dA & AR d7
&7 =9k} (Table 11, 12, 13)
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